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Australian Produce Group 
the produce marketing department

Who we are
V Established 2006

V Dedicated to servicing the marketing and business development needs of the 

Australian fresh produce industry 

V Fully integrated below the line agency operation

V National efficiencies with our head office based in the Sydney Markets



Synopsis 

VTraditional Merchandising and Marketing 

VNew and Emerging Technologies 

VEngaging in new conversations 

VOpportunities 



Value adds

Å 16 Harris Farm stores 

Å Six Thomas Dux stores

Å 29 Franklins stores

Å Additional IGA stores

Å DVD uptake
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E-marketing


